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•  Text	Hierarchy	

Today’s	post	will	be	of	your	Text	
Hierarchy	examples.		

Class	dismissal	at	11:02a.		



Typographic Hierarchy 



Three Levels 
�  Headline (Level 1) 

�  Subheadline (Level 2) 

�  Text/Body (Level 3) 



When There are No Levels 



Level 1 
�  Generally, your level one typography will be the 

most important content or information. 

�  This should be the immediately visible typographic 
element in your design. 



Level 2 
�  These elements usually help organize your design 

into sections or group related information together.  

�  They shouldn’t stand out as much as your level one 
type, but should clearly direct viewers to the 
different parts of  the design and help them 
navigate it easily. 



Level 3 
�  For a text-heavy layout, the level 3 typography is 

generally the meat of  the design. 

�  This is where the copywriting lives, where you get 
into the message of  your design.  

�  It could be long or short – a whole article, a short 
note, a brief  description – but the primary concern 
for this level is that it’s easy to read since the font 
size will likely be small. 



Hierarchy in Practice 
�  https://dribbble.com/shots/1593976-Marshall-

Major-Black-Headphones-Design-Concept 



How to Create Type Hierarchy 
�  Adjust your font sizes 

�  Choose Contrasting typefaces 

�  Experiment with different styles and weights 

�  Add some color 

�  Pay attention to spacing 

�  Play with orientation 



Adjust your font sizes 
�  Size is the simplest way to create contrast between 

different type elements, especially if  you’re only 
working with one typeface. 

�  With 3 levels of  type, the font size generally starts 
out larges on top (level 1) and decreases in size as 
you move down.  

�  Top-to-bottom hierarchy is the most natural for 
readers to navigate.  



Adjust your 
font sizes 

�  This is a common 
layout that you’ll see 
in everything from 
books and magazines 
to articles on the web.  





Choose contrasting types 
�  Combining a sans-serif  with a serif  typeface has 

been common practice among typographers and 
designers for ages. It’s a classic rule-of-thumb that 
serves as a good starting point. 

�  Even if  only level 1 type is different it will create a 
big impact visually. 



Choose 
contrasting 

types 



Choose contrasting types 
�  Choosing 2-3 typefaces per design max will keep 

your pieces from looking cluttered. 

�  Be sure your font choices are suitable to the style 
and context of  the design.  
�  For example: you wouldn’t set important information 

like the time and date of  a corporate event in a funky, 
hard to read novelty font. Or choose script for a long 
paragraph of  text.  



Choose 
contrasting 

types 



Experiment with different 
styles and weights 

�  Styles: 
�  Italics 
�  Small Caps 
�  Condensed 
�  Extended  

�  Weight: visual lightness or heaviness 
�  Light 
�  Medium 
�  Bold 



Experiment with different 
styles and weights 



Add some color 
�  Be sure to match your color 

choice to the brand and/or 
the purpose and mood of  
the design. 

�  This sustainable coffee 
company did just that with 
natural, earthy colors. 

 



Add some color 
�  This business card set 

features a distinctive, 
blue and yellow color 
combination in the type 
and graphics. The colors 
are fresh and clean for 
the orthodontic practice.  



Pay attention to spacing 
�  Balance in type and graphics can make all the 

difference between a balanced, easily readable 
design and one that is cluttered and confusing. 

�  Spacing (white space) visually separates parts of  a 
design and helps the viewer understand and 
visualize how all the pieces work together. 



Pay attention to spacing 



Pay attention to spacing 
�  Spacing isn’t just about separating type elements, 

it’s about proximity, or moving related items closer 
together.  

�  Reducing the spacing between pieces of  text that 
go together is another visual tool to help viewers 
navigate a design more clearly.  



Pay attention to spacing 



Play with orientation 
�  Sometimes a straight line of  

text is just BORRING. 

�  Try tilting, slanting, or warping 
to help set your design apart. 



Bring it all together 
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